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Attendances Total: 1006 visitors
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Demographic

185
B Graduating soon ™ Fresh graduate Employed ® Unemployed

Participants of the career fair event were divided into four categories;
graduating soon, fresh graduate, employed and unemployed. A total
of 1006 visitors made up the crowds at the event. Of the total visitors,
graduating students made up the most (n=642, 64%), followed by
currently employed visitors (n=185, 18%) and unemployed visitors
(n=104, 10%). Fresh graduate visitor has the least amount of
representatives, with only 75 visitors or 7% of them joined the event.
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The distribution of the visitors in total does mirror the distribution among
four basic qualifications. Looking at the total, the maijority of the visitors
are degree holders (n=603, 60%) and the least was the cerfificate
holders (n=40, 4%).



Job seek

® Travel & tour
® Hotel

Event management
® Foodservice

Culinary

The tfravel and tour career was considered highly among the visitors in
particular (n=419, 42%), most probably due to the relevancy of PATA
members partaking in promoting the event, followed by the hotel jobs
(n=371, 37%). Knowing the rates and the status of the tourism and hotel

industry in Malaysia, it was not hard to justify the high interest shown by
the visitors.

Travel & tour (419, 42%)

Hotel (371, 37%)

Event management (121, 12%)
Foodservice (58, 6%)
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Culinary (37, 4%)



