
Accessible tourism has huge 
potential for more growth
Accessible travel is perhaps the travel industry’s greatest 
untapped opportunity. There are millions of people 
worldwide looking for accessible travel options. The 
demand will continue to grow due to demographic aging.



Perception issues

• Our perceptions of accessible travel may be outdated. “Accessible 
tourism is no longer about building ramps and accessible bathrooms. 
It’s about building products and services for a larger and rapidly 
growing market. This is no longer a niche, but rather, a segment that 
is approaching 25% of total tourism spend.”



Perception issues
• Indeed, people traveling with a disability are more likely to take 

longer trips. And if you provide a great product or a service, 
accessible tourists will be extremely loyal and sing your praises on 
review sites and through word of mouth



Perception issues
• While some travelers may have disabilities, their passion for travel is 

undiminished. Many focus groups have been conducted with 
traveling seniors. The one thing in common with them all is that 
they don’t want to stop travelling. They recognize, however, that the 
way that they travel may need to incrementally change as they age.



Perception issues



Perception issues
• Impairment varies

• Types of impairment vary. For example, in the UK long term illness 
accounts for 50% of disability travelers; 26% are deaf or have partial 
hearing loss; 23% have mobility impairment; 7% are blind or 
partially sighted; 6% are mobility impaired; 5% have learning 
difficulties.



Perception issues
• Seniors often have disabilities, but they retain a sense of travel adventure, 

with attitudes often younger than their age. “You realize you can’t do things 
as confidently as you used to, but you don’t want to stop travelling”. Focus 
group respondent aged over 65.



• People with disabilities are generally tech savvy, with over 58% using 
mobile devices to support their travel needs.



• Many tourists have intellectual disabilities. It may take longer to 
learn things. They may have difficulty reading and writing. They may 
struggle to adapt to new or unfamiliar surroundings. They almost 
always travel with a companion.



• Cruising

• Cruising is becoming more popular for people with disabilities. In the past five years, 
10% of adults with disabilities in the US have taken a cruise, amounting to almost 
four million travelers taking seven million trips, generating US$11 billion in 
spending on fares and US$1.5 billion on excursions. We have no exact data in the 
Asia-Pacific yet, however it said 10% 

• Cruise line, Holland America has the award winning Access to Excellence as part of 
its cruise program. Most cruise lines now have accessible programs in place.

http://www.hollandamerica.com/virtual-tours-videos/Main.action?cat=general&subcat=all&type=video&id=3&title=Access%20to%20Excellence%20(9:43)


Practical tips

•Three aspects 
All  businesses need to 
address to provide access 
for all:



1. Information and Marketing – providing detailed information on the 
accessibility of your facilities and services, making this information easy to find.



Information and Marketing
• What can you expect to find here? particular hotels, restaurant, 

café, bar or pub, including some of its accessible features.

• Downloadable readable  information or big font information.

• wheelchair users

• guests with limited mobility, or who are hard of hearing or deaf, or 
partially sighted or blind,

• people with cognitive disabilities

• people with allergies and food intolerances



2.  Customer Service and Training – being disability aware with the right 
attitude and confidence to serve all customers
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3.Physical Facilities – making reasonable 
adjustments to buildings and facilities so that they 
are ways for everyone to enter and move around.
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Recommendation For sustainability
• 1. Appropriate reasonably accessible transport system :  Travelers  

with freedom choice accessible travel for everyone. 

• 2. The more accessibilities (the travelers can travel independently) , 
the higher frequency of long-term travelers and numbers of high-
income travelers.




