
 
 
 
 
 
 
 
 

  

 

Talofa! Join us at the Pacific Tourism Insights Conference 2018 to engage with those that influence 
change and to share thoughts and ideas on the future of tourism, in support towards achieving the 
Pacific Regional Tourism Strategy 2015-2019 objectives. 

In collaboration with the South Pacific Tourism Organisation (SPTO) and generously hosted by Samoa 
Tourism Authority (STA), this one-day conference brings together international thought leaders 
recognised for their success and expertise in innovative and disruptive thinking.  

Key focus points to be analysed and discussed at the insightful conference: 

 

 

Tuesday, October 2 

1830-2030 Cocktail Reception 
Sponsored by Samoa Tourism Authority (STA) 
Venue: Samoa Cultural Village Fale, Eleele Fou 

Wednesday, October 3 – Ballroom, Sheraton Samoa Aggie Grey's Hotel & Bungalows, Apia 

0830-0850 Registration Opens 

0850-0900 Opening Prayer 
Rev. Afamasaga Mautofu Fuimaono 

0900-0910 Welcome to the Pacific Tourism Insights Conference (PTIC) 2018 

0910-0920 Welcome Remarks 
Dr. Mario Hardy, CEO, Pacific Asia Travel Association (PATA), Thailand 

0920-0930 Opening Remarks 
Papalii Sonja Hunter, Chairwoman, South Pacific Tourism Organisation (SPTO); 
CEO, Samoa Tourism Authority (STA), Samoa 

Group Photo Session 

SESSION 1: UNRAVELLING THE STORY BEHIND DATA  

0940-1000 Anticipating the growth of Asia – Where are they going? 
Asia is the tourism powerhouse of the future and destinations worldwide are seeking 
to capitalise on this potential opportunity. So how well are they doing? In this session 
ForwardKeys, an organisation that crunches and analyses more than 14 million 
booking transactions every day, will provide insights into consumer travel patterns 
and anticipate future traveller behaviour. 
 
Jameson Wong, Director for Business Development APAC, ForwardKeys, 
Singapore 

1000-1020 The Exponential Growth of Travel and Tourism - Benefits vs Pitfalls 
Our industry is known as one of the fastest growing industries in the world. Does the 
growth of numbers say it all or is there something deeper than the numbers show? 
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Being one of the decision makers at your organisation, how can you measure 
success and bring higher yield to your business and destination?  
 
Dr Susanne Becken, Director - Institute for Tourism, Griffith University, New Zealand 

1020-1050 Networking Break 
Sponsored by Samoa Tourism Authority (STA) 
Venue: Harbor View Meeting Room 

SESSION 2: DISRUPTION OF TECH – MAYBE NOT? 

1050-1110 Artificial Intelligence and Tourism – Is this the future? 
Lisa Kay Solomon, Managing Director of Transformational Practices at Singularity 
University, once said, “Why do so many of us – individually and collectively – fail to 
imagine, let alone anticipate, the massive and disruptive changes that are unfolding? 
Driven by fast moving technologies and globalisation the pace of change is 
accelerating, our brains are struggling to keep up and – surprise, discomfort and 
unrest are the result.” Headed by PATA CEO, delegates will examine the inevitable 
technological changes and developments that will affect our lives as we move 
towards an exponential future. 
 
Dr. Mario Hardy, CEO, PATA, Thailand 

1110-1130 Innovation vs Connectivity 
International air traffic is forecast to increase by an average of 4.3% per annum over 
the next 20 years. That implies that demand for air travel will increase by a factor of 
two and a half over the period. While this is a good news story, the key potential 
brakes on growth will be the availability of infrastructure. What would the economic 
and social impacts look like if capacity cannot meet traffic demand? 
 
Andrew Panopoulos, Senior Analyst, Centre of Aviation (CAPA), Australia 

1130-1150 Navigating Innovations in Your Hand 
Google has announced a ground-breaking new global programme for Destination 
Marketing Organisations (DMOs) to review and contribute content on their 
destinations for free across Google's platforms, allowing South Pacific islands to 
upload fresh content, flag errors and destination updates. How can destinations use 
this as a tool to enhance their digital presence, making accurate data accessible on 
human’s best friend – mobile devices? 
 
Chris Adams, General Manager, Miles Partnership (South Pacific), New Zealand 

1150-1210 Meeting the Shift of Consumer Mindsets through Technology 
Airbnb leverages technology to economically empower millions of people around the 
world with listings in 81,000 cities and 191 countries. How did Christina’s utilise 
Airbnb as a platform to serve the unserved? Discover how to best embrace and cope 
with the growth of disruptive innovations? 
 
Thu Nguyen, Co-Founder & CEO, Christina's Company Limited, Vietnam 

1210-1310 Networking Lunch - Delegates will be seated according to colour codes 
Sponsored by Samoa Tourism Authority (STA) 
Venue: Harbor View Meeting Room 

1310-1410 BBC World News Panel Session: Technology and Demand – Where to now? 
International tourist arrival to the Asia Pacific region is recorded at 343 million in year 
2017 and expected to increase approximately 60% by year 2019. Are we ready for 
this growth? How can innovations and numbers help us to better measure and 
prepare ourselves? What are the pitfalls accompanied by this massive growth? 

• CAPA 

• Griffith University 



 
 
 
 
 
 
 
 

• Miles Partnership 

• ForwardKeys 
 
Moderated by: Phil Mercer, International Correspondent, BBC World News, Australia 

SESSION 3: REDEFINING COMMUNICATIONS AND MARKETING 

1410-1430 Social media implications on destination marketing – Navigating the 
consumer mindset 
We can no longer ignore the fact that digital technology has transformed the travel 
industry. This session explores how technological and online trends – from social 
media and peer recommendations to big data personalisation and virtual reality - are 
changing how travel consumers navigate the path to purchase and the implications 
for destination marketing organisations and their industry partners. 
 
Jessica Quinlan, Sales Manager – Destination Marketing for Australia, New Zealand 
& Pacific Islands, TripAdvisor, Australia 

1430-1450 Connecting Consumers - Seeing Things Differently 
In a world where consumers are disengaging with traditional ad formats both online 
and offline, is content the way for brands to connect with people? How is a traditional 
media like BBC re-imagining their approach? 
 
Jelena Li, Head, BBC StoryWorks Australia & New Zealand, Australia 

1450-1520 The Power of Storytelling x VIDEO 
Over the past few years, the internet has evolved from a text-based medium to the 
new ‘TV’, with videos expected to account for 79% of global Internet traffic by 2020. 
As a marketer, you can leverage this powerful aspect of video to foster an emotional 
connection that will drive viewers towards a desired action. 
 
Gina Paladini, Partner, Binumi; Marketing Director, Tomahawk, New Zealand 

1520-1550 Networking Break 
Sponsored by Samoa Tourism Authority (STA) 
Venue: Harbor View Meeting Room 

1550-1650 BBC World News Panel Session: Destination marketing in a changing world 
In a rapidly changing world, what are the breakthroughs of a traditional media, 
videographer and a service provider to stay relevant? Especially in destination 
marketing. Let’s hear their successful stories on how they embraced “change”.  

• BBC StoryWorks  

• Binumi  

• Christina's Company Limited  
 
Moderated by: Phil Mercer, International Correspondent, BBC World News, Australia 

1650-1700 Closing Remarks 
Dr. Mario Hardy, CEO, PATA, Thailand 

1700-1715 Closing Address 
Chris Cocker, CEO, SPTO, Fiji 

- End of Programme – 

 


