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What is 
authenticity? 



‘Authenticity’ in a cultural 
tourism context means things that 
are unique, real and genuine 
about the traveller’s destination. 
It can refer to goods such as arts, 
crafts and souvenirs and to 
experiences. 
 



It is always 
linked to local 

people and 
their heritage 



 What makes a 
place unique? 

Dubrovnik 



This is an actual native house. 

 

This is the very place the leader fell. 

 

This is the actual pen used to sign the law. 

 

This is an authentic Tlingit fish club. 

 

This is a real piece of the true Crown of Thorns. 

 

  Singularity, truth, rarity 



Who values it? 
Which tourists value authenticity  
and what benefits do they bring? 



Experience Seekers, Millennials & 

Fully Independent Travellers  (FITs) 
 



Experience seekers 

. 

A 2016 Expedia study found that millennials around the world prioritised 
authenticity in their travel experiences and pursued it through sites like 
Skyscanner and Booking.com, which they used to create personal travel 
itineraries. 

Millennials 

Value food and wine tourism, arts and crafts, interaction with local 
people, nature-based experiences, festivals and events, local shopping, 
adventures, creative pursuits and individual experiences. 

Characteristics: 

FITs are similar to Experience Seekers, but may also be staying with 
relatives or travelling with family groups (there is a crossover with the 
VFR market). 
 

Fully Independent travellers 



Journeys into unchartered territory beyond the limits of the tourist space 

. 

Authentic local lifestyles and customs 

What is ‘normal’ in the host destination 

They like: 





But, most of all, they like 
connections with local people 



‘Local people 
are very 
important; 
they make 
your 
experience 
more 
authentic’. 
Tourist in Bruges, Belgium 



What  else 
makes 

tourism 
authentic? 



Hearing stories about local life 
and heritage 



Having experiences 



  Being involved in local 
rituals and events that 
are not staged just for 
tourists 



  



Shopping at local markets  



Encounterin
g real 
objects from 
the past 



Trying local 
food and 
drink 



Visiting local villages 

 



Having a meal 
with a host 
family 

 



Seeing local 
architecture and  
understanding 

how other people 
live 



‘Staged’ 
authenticity 



Some ‘authentic’ experiences, such as 
performances, dances and traditional rituals, are 
staged.  
 
These still give tourists a taste of local life and are 
important sources of income. 



Why is  
authentic tourism 

important? 



1. The target markets are high yield compared with 
mass tourism markets. 

 
2. With proper planning, authentic tourism can 

distribute tourist income more evenly across a region. 
 

3. Authentic tourism can create a greater attachment to 
a heritage place for local people.  

 
4. Authentic tourism can involve a  sustainable model 

where local people care for and manage their own 
heritage. If this also involves training and capacity 
building, local people will receive benefits for many 
years to come. 
 

 

 

Benefits 



Mass market tourism can destroy a 
destination, leading to the 
destination becoming unpopular 
and tourists going elsewhere. 
 

 

 

 

But also… 





The Great Ocean Road in 

Victoria, Australia, receives 

most of its yield from 

overnight stays rather than  

from the large number of 

day visitors. The region is 

over-developed and 

struggles to get high yield. 



But Lake Tyrell,  
also in Victoria, ... 



.. is now a massive Chinese 
tourist attraction due to its 
reputation as ‘real’ 
Australia! 





How can you 
create authentic 

tourism? 



1.  Find out what is unique and special about your 
place (both tangible and intangible cultural 
heritage). 
 

2.  Work out ways in which this can create a point of 
difference for you. 
 

3. Collect stories relating to what is special about your 
place - this is often what tourists find most 
fascinating. 
 

4.  Identify ways in which your unique heritage can 
create economic and social benefits for the host 
community. 
 
 

Some ideas… 



George Town 
UNESCO World 
Heritage site, 
Malaysia 





5. Help tourists plan their own experiences, beginning 
with your local area. 

 
6. Encourage food-based experiences and homestays.  

 
 

7. Start an ‘I never knew’ campaign about your place to 
co-create tourist experiences with visitors. 
 

8. Invite tourists to your local events and festivals. 
 

9. Create places for ‘incidental interpretation’ that 
encourage visitors to go to an unexpected destination. 

 
10. Tell the story of your place through themed 

products and merchandise. 
 

 

Some ideas… 
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