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Alitrip, The Bridge For Chinese
Traveler To The World



Alitrip.com, a subsidiary of Alibaba Group

® A Business Eco-system
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The Largest On-line Travel Service Platform in China

Airline Tickets
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Hotels & Inns Car Renting
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Travel Services

Hotels & Inns

Vacations

Cruise Deals

We served DO million Chinese travellers in 2014
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Alitrip.com ECO system

Perfect
experience for
booking and

Supplier stay Users 4 MEMBER
l -SHIP
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Alitrip.com was announced on 28th Oct. 2014

On 11t Nov. 2014, 12 merchants sales exceed RMB 10 million
In 2015 we expect 100+ merchants annual sales to exceed RMB
100 million.
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24 Hours Transaction @ 11.11.2014

500Mi|lions+ 20000 150thousands

Leisure travel Package Travel packages to Us Qutbound travel

1 2 Sellers

Revenue over 10 Millions, and 70% are traditional travel agencies
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Big Data Big Platform Precision Marketing

C2B
Platform

Via Big Data analyze

consumer demand

Integrate Seller

optimize the shopping experience

Meeting the Individual

Requirements

PIRIRTT - S




Gender District

56% 44%
Age — _ Poe]
2o -
38% .
26-30 30%
80%
31-35 16%
60N o
Education
Profession
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staff Stl;g,/?nt service graduate
45% 15%




Big Platform Precision Marketing

Valuz of tne Data

Platforss Exploration
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Destination @ Alitrip

Alitrip.com

The Largest Online Travel Marketing Platform
In China



Smart Travel

020: Using both online and offline resources, such as e-tickets for attractions, e-
payment with mobile platform when shopping, and e-passport fill with
destination information, etc and make a smarter way to travel in Destination.

Mobile service information
E-ticket (id card., QR code)
E-shopping

E-tax refund (through alipay)
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Smart Travel Case
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Direct Marketing platform for Tourism Desternation
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Tourism Destination Promotion — Shan Dong
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Tourism Destination Promotion — Huang Shan
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Establish the destination channels together

destination.alitrip.com

e.g. : sg.alitrip.com page: it will be setup by both parties that features with tourist
information, theme promotion and products sales.

Integrated information with official web site information, synchronized calendars,
products sales and collaboration activities promotion pages through API integration
with sg.alitrip.com and http://www.yoursingapore.com

N PU B SR 1T - £




Brand Exploration

To attract more destenation local travel suppliers onto our platform
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ALIMAMA: The world largest data company covers over

600 million users
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OJtiiz&% - Hangzhou Travel Passport
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http://v.youku.com/v_show/id_XODgyOTIyODg4.html

Lijlang : The First One-Stop Travel Concept

Alitrip and Lijiang city government signed a strategic
cooperation agreement

A press conference were held to introduce the cooperation
campaign

Taobao users

over 60 millions impression

Cooperation media : @

Sold 2015 Lijiang Alitrip card after 10 mins start of the campaign
10,000 Lijiang Alitrip card were sold in the first day of the campaign
If all the Lijiang Alitrip card holders go to Lijiang in the same time, 600 plans will

be needed
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Hong Kong : Perfect Travel Plan

Alitrip launched a campaign before the
10t Hong Kong Winter festival to provide
traveller with a one stop Hong Kong travel
guide

trip ticket , RMB 500 5.
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over 40M impression
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Talwan : The Perfect Upgrade

Collaborate with the Tourism Board of Taiwan, and endorsed by the

famous singer 15545 Aska Yang

> The first phase was sponsored by Taiwan’ s largest airline — China

3 Airline
% » The second phase was sponsored by Taiwan’ s second airline — Eva
2y A Airline - Hello Kitty theme airplane

¥

Collaboration with qyer.com
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;% y Eii Endorsed by #75=%5 Aska Yang , a theme song (E{RR) was released
y] / > Established a long-term partnership with China Airline, where it actively
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1000 limited edition &;Z1&ik5 was
sold in seconds

over 40M impression
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Alitrip — fulfills your travel dream

-Thanks-



