
Adventure Tomorrow in the Bhutanese context 

 



“The image of a shared planet 
must always be present in our 
minds - and especially in the 
minds of those who are in 
positions of leadership. Any real 
and lasting solution to global 
issues can only come through a 
universal wave of human 
empathy, desire and passion for 
the common good,” 

 



HIGH VALUE – LOW IMPACT 

Smart strategy to deliver a 
more efficient & tailored travel 
experience, to cultivate and 
keep high-value Customers 

Travelers focus on authenticity 
& real connection with people 
& destinations 

No one wants to feel like they are being put on well 
beaten tourist track with lots of other people 



UNWTO Secretary-General Taleb Rifai said at the Adventure Travel 
World Summit, “Adventure tourism is what tourism should be today 
and definitely what tourism will be tomorrow.” 

The ATTA defines a trip as “adventure travel” if it involves two of the 
following three elements, with the core of an adventure trip involving 
all three:- 

1. Connection with nature 
2. Interaction with culture 
3. A physical activity 



ATTA study shows that Adventure travel market has 
grown 65% yearly since 2009  

The 2013 Adventure Tourism Market Study estimated that 
travelers spent more than $345 billion in 2012 for travel 
related to adventure 

Adventure travelers are younger than non-adventure 
travelers, with an average age of 36 & potential for repeat 
visits 

The average length of a soft adventure trip was ten days 
in 2012 compared to eight days in 2009 & has since 
increased 



73 percent of adventure travelers plan to participate in an 
adventure activity on their next trip. Only 22 percent of 
adventure travelers plan on doing the same adventure 
activity as their last trip 

45 percent of adventure travelers plan on using a tour 
operator on their next trip, compared to only 31 percent 
of non-adventure travelers 

78% of adventure travelers use Facebook for receiving & 
imparting updates on their Adventure Trips 



Today “authentic adventure travel” is creating local, destination-
specific travel experiences remaining relevant in order to attract 
the loyalty of the next generation traveler. 

Local food, beverage and special events 

Neighborhood art, music and culture 

Key strategies to boost community engagement 

Delivering a more immersive, layered travel experience for 
tomorrow’s more educated and connected traveler is, if not  

a necessity, a competitive advantage & bring together guests  

& residents in the pursuit of localism. 













Adventure travel is a sector of tourism increasingly recognized for 
attracting environmentally and culturally aware consumers. 



Focus on responsible & sustainable development, a model designed to create 
economic opportunities for local people in rural & remote communities. 



"...I want to tempt you to visit my country to breath our fresh air, to see our 
clear skies, to taste our clean water, to meet our friendly people, to enjoy 
our rich culture, to experience Gross National Happiness. If you like what 
you see, if you like how you feel, if you can connect with us, then, and only 
then, I invite you to consider investing in my country.” 

We have a workforce that is well-educated; we have clean energy that is 
very cheap; we have economic policies that are business-friendly; we have 
peace and stability;  

Bhutan is open for business that are clean, green and sustainable. 
For that reason we welcome investments in renewable energy, 
organic farming & tourism, education & information technology. 

Bhutan is open for business in doing Business with Values that are 
in line with with Gross National Happiness. 



TASHI-DELEK & THANK YOU 


